-1 3 BUSINESS STATISTICS (NEW)

- Meaning, Scopée, Limitations and Distrust of

cs - Relationship with other Sciences.

- =tztistics in Business and Managerial Decision-meking.

~n and Presentation of Datas source and Types of
ztages of Statistical enquiry - Clessification and
"of data - Presentation of data - Graphic and

#: o presentation of data.

iion of Data - Fallacing in +he Interpretation

~f Central Tendency - Mean - Median - Mode -

Bt -

‘sean - Geometric Mean and their application in

tuations and managerial decisicn-making.

i

~f dispersion and skewness: Range Mean Deviation -

Teviation - fQuartile deviation - Co—cfficient of
Xarl Pearson's Co-cfficient of Skewness -

cefficient of Skewn®s5 - Their application in

_{

s tuations and Decisicon-making.,

Time Series: Meaning and Uses - Components

.ries — Measurement of Trend and Seasonal Variations.

fom and Regression analysis -~ Methods of Computing

ﬂ% of Correlation (for ungrouped data only) -
. Meaning & Importance - Regression lines and

Z-uations - Regression Co-afficients.
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Applied General Statistics

Modern Business Statistics

i
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Statistical Methods

Statistics

Statistical Aanalysis with
Business and Economic Analysis

a0

cuantiative Techniques
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1. The Nature of Financial Managemsnt - Scopé of Finanhce,
Function - Objectives of Financial Management - Proflt
Mawimisation - Wealth maximisation - Implications of

Wealth maximisation, Financial decision,

5. Pinancial Statements - Meaning, objectives and nature of
Financial Statements - Types of Financial Statements -
Classification of Balance Shest and Profit and Loss Jccount
items - 'T' Forms and Vertlcul presentations of Financial
Statements - Meaning and Objectives of Financial analysis -

 Types and Techniques of Financial snalysis, Financial
Statement analysis and Interpretation - Comparative
Analysis - Common size Jmalysis and Trend ~nalysis

(including problems) .

Ratio ﬁnalﬁsis - Meaning,rimportance and Limitations of
;fﬁatio snalysis ~ Classification of Ratios - Leverage or
gapital Structure Ratios - Coverage ratios - Liquidity
.ratlns ~ Activity or Turnover ratios — Profitability
ratios, Du-pont Contrcl Chart - ITnter—firm and Intra-firm

¢pmparision and interpretation (including problems) «

Cbst of Capital (including problems)

4Cbnc¢pt and Significance of the Cost of Capital - Spscific
 costs of capital for various Scurces of flnance - Cost of
Debt ~ Cpst of Preference Capital, Cost of Bquity Capital -~
ighted average cost of capitzl - Bock Value Vs. Market
alue weights,

widend Theorizs: (Thaory only) _
) Walter Model, (b) Gardon model, (c) M.M. Hypothesis GE’
widend irrelevance, (dy Factors influencing dividend

iicy - Stable dividend policy.

xking Capital Management (including problzms)
¥iing Capital Management - an Overview - Concepts of

#orking Capital - Optimum level of current assets -
cing Currént assets - Working Capital forecasting.

5.B.M. II YEAR : Part-II : Eapgr-III : FTNLNCTAL MaNAGEMENT (NEW)

rking Capital - The need for Working Capital - Determinants

e g e 1
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B.M, IT YEAR 3 Part-IT ¢ Egpermv + OOMEUTER APFLICLTIIONS- L (NEW

e L]

1, History of Computers - Tntroduction to Computers - U -

Peripherals - Memory devices -~ Soft ware and Hardware -

Programming Languages - Operating Systems,

"2, aBase IIT Plus - Overview of dpase ILI DBMS - Creation of a
£ile - Editing - Delete - Recall - vack, etc, ~ Sorting -
Tndexing - Functions - (mathematical, time, date, string
and envirommental) - Labels - Report form - Updating -
Programming in dbase (say, get, etc., commands)y - Set
commands (programs such as - pay Iolls - interest and
annuity computations - sorting and Indexing - Palindrome -
_ Erimennumbers .. sum - Area of a triangle - Conversion of
""" | numbers to digits - Character handling - Simple inventory
problems - Simple trial balance problems - Statistical
Methods - Lédgér creating) Multiple file handling - quexry.

Tntroduction to BASIC Language - Fundamentals - 9~0 Statements -
Entering a Basic Program - Operators - Control and conditional

£

id

statements - Library functions - strings - Arrays - Functions =
Subroutines - Sequential f£iles ~ Random files (simple programs

same as in 2).

mogested Readings:
4% Illustrated ABASE III plus - Stultz (BB Publications)

 Srogremming with dBASE IIT plus - 4lan Simpson - (B¥B

?ﬁblicaﬁions}
“Zozputers and Commonsense - Hunt (srentice Hall of India)
- Programming - by Stewart M. Venit (Jaico Publishers).

zoricals in @BaASE IIT and BASIC (The student may be
wer & minimum of 15 hours for eaeh)
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“2.3.M. BED YEAR i BapemeIl- :  MiEKTING MANAGEMENT  (NEW)

Introduction:— Definition, Nature, Scope and Importance of

Marketing - Approaéhes to the Study of Marketing -~ Marketing
and Economic Development - Traditional and Modern Concepts

g
]

of Marketing - Marketing functions - Types of Market -

‘Market segmentations.

rroduct:- Classification of products - Industrial Vs,
. Consumer Goods - Product Line - zroduct additions and

delations ~ New Froduct Development,

Pricing:~ Pricing Objectives - Basic rYrice Concepts -
ice Determination - Factors influencing pricing policy -

- Methods of pricing - Pricing pelicies and stratsgies.

fhannals of Distribution:—~ Need for marketing specilists -

Tvres of marketing Channals - Scleoction of Channals,

Z, Fromotion:- Nature and Importance of Fromotion - Promotional

wethods - Adverting copy - Evaluation of advertising ~ Personal

—a

~selling -~ Sales promotion,

L%érkétiﬁq Research:~ Importance - Types and Techniques of

rganising marketing research,

~ested Readings:

Principles of Marketing, FPréentice

an

Hall of India, New Delhi.

Basic Marketing : Concepts,

& Still
Environments and Decisions.

Marketing Management, Cases and
Concepts, Macmillon India Limited,

e

New Delhi,

Tundameéntals of Marketing.

«0

rrinciples of Marketing.

vrinciples of Marketding in India.

oo

¥emoria & Joshi
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Z.2:3% IT YEAR ¢ Part-II : Paper-II : PRINCIPLES OF MANAGEMENT (NEw)

S

. dlznagements Nature, Definition, Scope and Importance of

“znagement - art or Sciencs or Erofession: Organisation Vs, \

~Zministration Vs, Managsment — Scicntific Management -

i

“Enry Favol's contribution to Management thouch - Schools
:Z Mznagemeént - Functions of Management - Planning, 0Organising,

2tzirfing, Directing, Co~ordinating and Controlling.

~27ire of Management: DMeaning - :volution - Scientific
.ha:z;ement ~ Meaning, FPhaseés - objections and Criticism -

snalisation - Meaning -~ Problems - approaches to the

of Management - Need for and importance of management -
—
“imzitions of Management as a profession. N

- Need ~ Importanésc - Rules - Folicy - Procedures -

s ~ Budget - Limitations - Meaning & Importance of
=zrgzEgic Flanning.

- .
o

T LILCXAtY - Meaning - Features - Types - Power ~ DiStinction A

T iel ‘“thurlty Vs. influsnce - Delegation - Meaning - Need -

fntralisation - Meaning, Need - Factors pointing towards
mrentralisation.

tatlon - Meaning - Bases used - Merits and demerits
i ZiZferent types
e wiliE - Staff relationships - Meaning - Causes for conflict,

T. = oI Supervision - Meaning - Factors influencing.

Fooei-Lilination - Meaning - Need - Frinciples - Technigues.

PERT, i,

William
& O Donne C,

e Fe Jameg

The Process of Management -,

1Y

e

Management ~ .« System approach

Managément
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ManagemEnt of Cash: objectives of Cash Management
‘Cash forecasting and Budgating. Managbmentfof

s Management

 -flann1ng -
f%éééiVéblé}”Objectlvcs of receivable

'Cfedit«Pdiﬁcﬁ'— ‘Lsspects of Ccredit Policy - Credit @rms,

Creditfs%éndards, Collectlon rolicY.’

Objectives - InventolY Managcmunt -
fuantity ~,O;__'

Inventory Managements:
“”‘echnlques - Glassiflcatlon - Order

Safety Stock (Thoory only)
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Financial'ManagEment'éndeoliqu,R

i} James C. Vanhorne :

.“}_Ezra Soloman ‘ . The Theory of Financial Managem=nt,
33§'Weston and Brlgham : 'Managerlal Flnance ;xé~

2} I.M4 Pandey ' s Flnanclal Managcment ,.;.ﬂ

'5}'Kuchal, S.C. - i _ - F1nbnclal Managcment oy

]
]
!
Essentials ‘of Finan01al‘M§nagemEnt

oa ..

: : Financial Managmment ?R} %
: ¥rinciples of Managerlélf' /|
2 Financiai Management
; Financial Managemeﬁtﬁ




